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 8 Conclusion 

We have learnt, rather too late, that action comes, not from thought, but from a 
readiness for responsibility.

Dietrich 1

This has been a personal journey, one that has enabled me, with many 
others, to explore the concept of responsibility, to apply it in the context of 

I have sought to report here on the development of a broad movement 
in thinking about how to address the consumption of tourism, and how 
responsibility can be taken by individuals and groups in businesses and local 

much of it as we can handle: we can all take some, we can all take more; we 
2

reminded me of the socio-cultural and religious diversity of our world and 

are global problems and issues, but solutions are generally local, although we 

There are few if any global solutions, although there are global threats in our 

During my years as a tourist and tour leader, I felt a mounting unease 
about the experience of tourism – which is what drove me to research and 
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them more sustainable, and many individuals had to take responsibility for 

developed on tourism and conservation were designed to empower national 
-

In the course of debate in the classroom Greenwich University in 2000, the 
-

sible Tourism, three things we aspired to see achieved: the creation of a 

place; and awards to provide recognition and encouragement for those busi-

Francis in 20013

The Travel Foundation emerged out of the government’s Sustainable Tourism 

4

the UK’s Department for International Development for a working paper on 

-

productive and demonstrated the value of open access publication on the 
Web, although there was considerable disappointment in the unwillingness 
of donors to demand evidence that the interventions which they funded had 

4 There is a list of current students and alumni at 
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